8.5 Content: Society and Culture HSC Course 
HSC Core: Personal Interest Project 
(30% of course time) 
The personal interest project is integrated across the whole HSC course and draws together the interests, research skills and personal experiences of the student. 
Outcomes 
A student: 
H1 explains the interaction between persons, societies, cultures and environments across time 
H6 applies and evaluates the methodologies of social and cultural research 
H7 applies appropriate language and concepts associated with society and culture 
H8 selects, organises and evaluates information and sources for usefulness, validity and bias 
H9 plans an investigation, analyses and synthesises information from a variety of perspectives and sources 
H10 communicates information, ideas and issues using appropriate written, oral and graphic forms 
H11 uses planning and review strategies to manage complex tasks, making effective use of time and resources. 
Content 
Students learn about: 
The application of social and cultural research methodologies through the process of completing their personal interest project. 
Students are to: 
• develop a research proposal clearly outlining the topic, question or problem 
• select appropriate concepts to ensure that the topic and the subsequent research relates to the Society and Culture course 
• select methodologies appropriate to the research proposal and apply these to the topic 
• gather and evaluate information and sources related to the topic 
• draft and edit text that analyses and synthesises the findings of the research 
• complete all formal requirements of the personal interest project: 
– Introduction – Conclusion 
– Log – Resource List 
– Central Material 
• achieve an appreciation of the ethical implications of social research and apply to the personal interest project (see page 18) 
• communicate the findings of their research. 
HSC Core: Social and Cultural Continuity and Change 
(30% of course time) 
The focus of this study is to understand the nature of social and cultural research methodologies and apply the fundamental concepts of Society and Culture within the context of continuity and change in a selected country. 
Outcomes 
A student: 
H1 explains the interaction between persons, societies, cultures and environments across time 
H3 accounts for cultural diversity and commonality within societies and cultures 
H4 evaluates continuity and change, and assesses social futures and strategies for change and the implications for societies and cultures 
H5 evaluates the influence of power, authority, gender and technology on decision-making and participation in society 
H6 applies and evaluates the methodologies of social and cultural research 
H7 applies appropriate language and concepts associated with society and culture 
H8 selects, organises and evaluates information and sources for usefulness, validity and bias 
H10 communicates information, ideas and issues using appropriate written, oral and graphic forms. 
Content 
Students learn about: 
Concepts 
The fundamental concepts of society, culture, persons, environment, time and the concepts of power, authority, gender and technology are to be integrated across Social and Cultural Continuity and Change. 
The key concepts to be integrated across Social and Cultural Continuity and Change are: 
• continuity • globalisation • modernisation 
• change • westernisation • institutions 
• values • beliefs • heritage 
• tradition • identity • conflict 
• cooperation • industrialisation • empowerment 
• social and cultural literacy 
The Nature of Social and Cultural Research Methodologies 
• examine the nature and characteristics of primary and secondary research 
• distinguish between quantitative and qualitative research 
• examine the characteristics of the following social and cultural research methodologies   and techniques: 
– survey 
– case study 
– participant observation 
– content analysis 
– focus group 
– action research 
– interview 
– questionnaire 
– observation 
– ethnographic study 
– statistical analysis (data analysis) 

The Nature of Social and Cultural Continuity and Change 
Understanding continuity and change through: 
• identifying the nature of social and cultural continuity and change 
• examining the impact of continuity and change upon the lives of people in the micro and macro worlds 
• distinguishing between personal experience and public knowledge 
• examining the role of power and authority in social and cultural continuity and change 
• introducing theories of social change and evaluating their role in explaining continuities and changes in society. 

Explore continuity and change through examination of the following questions: 
• is all change necessarily progress? 
• which groups benefit from change? Which do not? 
• are westernisation, modernisation and industrialisation inevitable? 
Social and Cultural Continuity and Change in a Selected Country 
Through the selection of a country for detailed study, students will: 
• apply the fundamental course concepts to that country 
• examine the nature of traditional society and culture in that country 
• evaluate the nature of power and authority in that country 
• apply one theory of social change appropriate to the selected country 
• make a detailed study of ONE of the following features that demonstrates both continuity and change in the selected country: 
– education 
– beliefs, values and lifestyles 
– social welfare and health 
– gender roles and the status of women and men 
– laws and the legal system 
– government institutions 
– family life and population changes 
• develop hypotheses for thinking about the future of the selected country, using techniques, such as: 
– simulation games 
– feasibility studies 
– scenario writing 
– analysing trends and making projections into the near future (forecasting). 

Students learn to: 
• differentiate between the social and cultural research methodologies and techniques listed in this core study 
• refine a research question, topic or issue 
• select and justify appropriate methodologies to apply to a research question, topic or issue 
• compare and contrast the impact of continuity and change to a specific feature of the selected country 
• construct scenarios for future directions in the selected country 
• evaluate strategies for change in the selected country. 
HSC Depth Study: Popular Culture 
(20% of course time) 
The focus of this study is the interconnection between the individual and popular culture. 
Outcomes 
A student: 
H2    analyses relationships within and between social and cultural groups 
H3    accounts for cultural diversity and commonality within societies and cultures 
H4    evaluates continuity and change, and assesses social futures and strategies for change and the implications for societies and cultures 
H5    evaluates the influence of power, authority, gender and technology on decision-making and participation in society 
H7    applies appropriate language and concepts associated with society and culture 
H8    selects, organises and evaluates information and sources for usefulness, validity and bias 
H10   communicates information, ideas and issues using appropriate written, oral and graphic forms. 
Content 
Students learn about: 
Concepts 
The fundamental concepts of society, culture, persons, environment, time and the concepts of power, authority, gender and technology are to be integrated across Popular Culture. 
The key concepts to be integrated across Popular Culture are: 
• access • consumption • influence 
• ideology • globalisation • mythology 
• socialisation • institutional power • identity 
• conflict • continuity • media 
• change • self 
 
The Nature of Popular Culture 
Students develop an understanding of the nature of popular culture through: 
• identifying the distinguishing characteristics of popular culture as: 
– being associated with commercial products 
– developing from a local to a national to a global level 
– allowing consumers to have widespread access to it 
– constantly changing and evolving 
	• examining their own interaction with popular culture 

A Focus Study 
Students are required to have knowledge of ONE popular culture with a local, national and global perspective. 
Students learn about the focus study by examining: 
the creation of popular culture 
• trace the origins of popular culture 
• outline its development locally, nationally and globally 
• consider the role of mythology in the creation and perpetuation of popular culture 
the consumption of popular culture 
• identify the consumers of popular culture 
• identify the processes involved in consumption and the nature of the product 
• consider aspects of continuity and change in consumption 
• examine the role of the media in consumption and interaction 
• consider the roles of heroes and mythology 
• identify the associated paraphernalia 
• consider the role of technology in the interactive process 
• examine the influence of business, marketing and/or advertising 
the control of popular culture 
• identify the stakeholders in the control of popular culture, including: media, groups, marketers, governments, family, peers 
• consider the ownership of popular culture 
• examine the issue of access, including: class, age, gender, location, ethnicity, sexuality 
• consider the role of official and unofficial censorship 
• relate the control of popular culture to issues of power and authority different perceptions of popular culture
• identify resistance to popular culture and introduce examples 
• consider the acceptance and rejection of popular culture 
• identify tensions between producers, owners and participants 
the contribution of popular culture to social change 
• identify the positive and negative aspects of popular culture that have become a part of society 
• identify ways in which popular culture may have contributed to social change 


A popular culture, which displays the characteristics described above, may be drawn from the following: 
• a music genre • genre films 
• animation • radio 
• comics • a sport, eg surfing 
• cyber culture • television 
• fashion • toys 
The Future 
Students will explore future issues related to the focus study, Popular Culture, by: 
• evaluating continuity and change in relation to the popular culture 
• considering the implications of globalisation for the popular culture 
• identifying the impact of technology upon the popular culture 
• considering future directions for the popular culture. 
Students learn to: 
• construct scenarios for future directions in popular culture on a local, national and global scale 
• identify and describe the role of popular culture in their own lives and in the macro world 
• utilise social and cultural research methodologies by: 
– applying the methodology of case study to their research of the Popular Culture  focus study 
– using content analysis to examine various media relating to popular culture 
• select, organise and evaluate information and sources by utilising ONE of the following methodological tasks: 
– devise and administer a questionnaire, eg to determine differing loyalties to a popular culture 
– observation, eg of a peer group and its interaction with popular culture 
– interview members of an older generation, eg to ascertain continuities and changes within the popular culture 
– statistical analysis, eg sales of paraphernalia. 


HSC Depth Study: Belief Systems 
(20% of course time) 
The focus of this study is the role of belief systems in personal life and in relationship to societies, cultures and environments through time. 
Outcomes 
A student: 
H2 analyses relationships within and between social and cultural groups 
H3 accounts for cultural diversity and commonality within societies and cultures 
H4 evaluates continuity and change, and assesses social futures and strategies for change and the implications for societies and cultures 
H5 evaluates the influence of power, authority, gender and technology on decision-making and participation in society 
H7 applies appropriate language and concepts associated with society and culture 
H8 selects, organises and evaluates information and sources for usefulness, validity and bias 
H10 communicates information, ideas and issues using appropriate written, oral and graphic forms. 

Content 
Students learn about: 
Concepts 
The fundamental concepts of society, culture, persons, environment, time and the concepts of power, authority, gender and technology are to be integrated across Belief Systems. 
The key concepts to be integrated across Belief Systems are: 
• values • beliefs • continuity 
• customs • norms • change 
• language • symbols • worldviews 
• philosophy • ideology • globalisation 
• ritual • hierarchy • power structures 
• life cycle • myth • conflict 
The Nature of Belief Systems 
Students develop an understanding of the nature of belief systems through: 
• considering the meanings of the terms ‘belief systems’, ‘worldview’ and ‘ideology’ 
• identifying the nature and extent of belief systems both within and outside Australia 
• identifying some of the questions that humans have asked about human existence, societies, environments and time that have led to the development of varied belief systems 
• exploring the difference between religious and non-religious belief systems 
• examining the nature and role of ideology and beliefs in societies and cultures 
• identifying the impact of beliefs upon persons, societies and cultures across time 
• examining the nature and role of ritual in belief systems 
• examining acceptance and rejection of belief systems 
• identifying the role of beliefs in people’s lives 
• considering their own beliefs, both religious and non-religious 
• identifying the origins of their own beliefs 
• comparing their beliefs with those held by persons in other times and places 
• identifying the impact of beliefs on their own lives 
A Focus Study 
Students are required to have knowledge of at least ONE belief system and its relationship to the wider society and culture. 
Students learn about the focus study by: 
• identifying the historical basis of the belief system 
• identifying the extent of its following in the world today 
• identifying important places and/or scripts 
• examining the role of, and acceptance of, dissent 
• examining the nature of power within the belief systems 
• examining gender roles within the belief systems 
• identifying aspects of continuity and change within the belief system 
• evaluating the role of tradition and cultural heritage within the belief system 
• identifying the impact of technology on the belief system 
• evaluating the impact of globalisation on the belief system 
• outlining how change, and resistance to change, affects the belief system 
• examining the impact of the belief system on the wider society at a national and global level 
The focus study will be drawn from the following: 
• ethical traditions such as Confucianism 
• non-religious traditions such as humanism 
• religious traditions such as Islam 
• traditions focusing on economic worldviews such as capitalism, socialism or consumerism 
• traditions relating to civic society such as democracy or totalitarianism 
• traditions relating to gender such as feminism or ‘men’s movement’ 
• traditions relating to the environment such as environmentalism. 

The Future 
Students will explore future issues related to the focus study belief system by: 
• evaluating continuity and change in relation to the belief system 
• identifying views about the future of the belief system 
• examining the impact of the belief system upon the future 
• examining the relationship of the belief system to peace and conflict in the world. 

Students learn to: 
• construct scenarios for future directions of a belief system on a local, national and global scale 
• identify and describe the role of belief systems in their own lives and in the macro world 
• utilise social and cultural research methodologies by: 
– applying the methodology of case study to their research of a belief system 
– using content analysis to examine the literature, art, music or other appropriate expressions of the belief system 
• select, organise and evaluate information and sources by utilising ONE of the following: 
– construct a questionnaire, eg to ascertain perceptions about the belief system 
– interview adherents to a belief system 
– use statistical analysis to examine membership of the belief system 
– conduct a focus group, eg the role of socialisation in adherence to a belief system.
